VALUES & CODE OF ETHICS

Letter from the President

Localiza was a dream that came true. We have
worked a lot, always with determination, and there
has never been a lack of courage or audacity.
Our partners have always performed an extraordinary
job on the construction of our business and brands,
always showing dedication and commitment to our
goals and results.
Our values built along these years represent the
best we have. They have been of fundamental
importance and, without any doubt, the
foundation of our growth.

Salim Mattar
President

Today, new and continuous challenges due to
so many changes in the market and the tough
competition require a professional attitude and
agility in decision making, persistent in executing
our strategies and action, and trust in our values.
And our values have never been so important.
We are certain that, by fulfilling our values, we
will keep on going in the right direction and
continue to be a successful company and a
winning organization.
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VALUES

Values

Values

Business

Mobility and Convenience

Business Opportunity

Productivity

Trust

Mission

Contribute to the customer's
business success and leisure,
by renting cars with sympathy and efficiency.

Contribute to the franchisee's success,
by efficiently transferring the know-how
and promoting a solid relationship.

Contribute to the
customer's business success
by efficient fleet rental solutions.

Contribute to the customer’s business success
by selling good quality used cars
with transparency and sympathy.

9
8

Values

Values

Vision
To be an admired company.

Principles
Customer appreciation
Recognition of employee’s efforts
Ethical behavior
Preserve the company’s image
Search for the excellence
Adding value to the Company
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Values

Values

Principle
Customer appreciation

Principle

Recognition of employee’s efforts

Our customer is our main asset, our greatest
patrimony, our reason for being.

We will be careful and we will give our customers the
benefit of doubt.

Our employees must always be recognized by their
performance.

We must offer a superior quality service for our
customers, exceed their expectations with an
awesome service and provide a pleasant experience.

Our intense and positive attitude towards the customer
will be easily recognized by all.

We will recognize our most distinguished employees,
on a system of appreciation and remuneration.

We will always do our best effort, aiming to please our
customers.

The baseline of our remuneration system is
composed by a fixed and a variable salary, and also
by profit sharing.

We will contribute to our customers’ success, by
receiving them with professionalism, gentleness
and care.
We will assist our customers with priority in any
other activity, even if we are in meetings, events,
training or attending any other appointment.
We will also have a clear focus on our customers,
as they motivate us and guide us in our daily work.
We will elaborate customer-oriented actions and
strategies, and perform surveys to measure and
evaluate customer satisfaction.

If we train our teams, and make them feel there is
a great satisfaction in serving, we will build a solid
brand.

We want to be admired by our
customers and we will spare no effort
to win their admiration.

We will always try to promote for merit our internal
employees rather than looking for new professionals.
And, as the Company grows, we will offer more
promotion opportunities.
We will be very selective when hiring new employees,
so we can always count on the best personnel.

We will invest in training and in the improvement of
our employees, with a clear vision of clients and a
strong culture, result-oriented.
We will also promote performance evaluation, aiming
at achieving the best results, and orientation for each
employee.
We will create an internal enviroment of great respect,
but with a relaxed and informal ambient.
We will always be engaged in keeping a team of real
champions.

We will invest in an aggressive policy
regarding the human resources, in
order to be admired by our employees.

We will search talented, joyful, optimist and
ambitious people with a great potential, and more
like our DNA; we will search for people who make
the Difference in Attitude.

We will always be committed to customer loyalty.
We will promote a development program for trainees,
aiming at the consolidation of our future and also
contributing with the community on the preparation
of new professionals.
We will try to identify internal talents, with
outstanding and proactive attitude while
performing their jobs.
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Values

Values

Principle

Principle

Ethical behavior

Preservation of the Company’s image

Along the years, the ethical behavior and trusting
relationships have been a matter of pride for us.
We understand that our success is linked to the
search of permanent relationships, based in a fair,
equal treatment, as well as our correct attitude.
A trusting relationship is built on respect. Our
attitudes will always be transparent, aiming to
develop a relationship of mutual respect with our
employees, customers, suppliers and with the
society.
In each market or country where Localiza is present,
we will behave as a corporative citizen, with respect
to the local laws, values and principles of everyone,
and working to support its development.
One of the most important aspects of our culture is
our high ethical standards.

Being ethical means to ensure our patrimony,
assets, image, facilities, workmates, customers and
suppliers.
Our professional competency and our success in
the market will depend, even more, on the respect
for high ethical standards and the positive attitude
of each employee in preserving the Company’s
values

With high ethical standards, we will be
an admired Company.

The brand of a Company represents its reputation
built through its relationships.
In order to establish long term connections, we
need to be concerned about the Company’s image.
The Company’s image is the reflex of the
presentation, behavior and attitudes of all its
employees, inside or outside the Company.
To respect our values is, above all, to be concerned
about our image.
To be concerned about the image also means to
take care of the facilities installations, such as
the painting, cleanness, conservation, operation,
organization, signage, counters, posters, pictures,
banners, folders. And mainly, ensure the integrity
of rules and processes.

To protect the Company’s image is to be pleased
on serving and providing a spectacular assistance
to our customers, workmates, suppliers and
outsourced.
To be concerned about the Company’s image is
to fullfil the promises made, to do what you were
asked to do.
It is important that everyone cooperates to build
an ethical, straightforward organization, with a
high reputation, where the pride on working
with our employees, customers and suppliers is
always present.

If we ensure the Company’s image, we will
become an admired Company.

To be concerned with self presentation, observe
the right way of speaking and dressing up,
be polite and have a good relationship with
workmates, customers, suppliers and outsourced
personnel, and be careful about self behavior and
attitudes, also means to be concerned with the
Company’s image.
To be concerned about the image is also to take
good care of our fleet.
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Values

Values

Principle

Principle

In search of excellence

Adding value to the Company

We are restless in the search of excellence, as
we know that a past success does not guarantee
future success.
Search for excellence means to be humble in
recognizing that everything that we do today can
be improved. Only with a continuous improvement
and excellence on serving we will be able to keep
the leadership and increase our market share.
To search for excellence is to be disciplined and
punctual in our appointments.
To search for excellence is to respect the
processes and make a consistent management.
To search for excellence is to search for limits,
overcome them, and go beyond expectations.
To search for excellence also means to have the
best processes and the best operations in the
rental car, fleet rental, franchising or sale of preowned cars.

In times of crisis, the excellence is more than a
competitive weapon. It is a crucial skill for survival.
We will search for excellence by always doing
today better than we did yesterday. And by doing
tomorrow better than we did today.

While searching for excellence, we will be
an admired Company.

The best way to add value to the Company is
through growth and profitability.

We will add value by the obsession in
accomplishing goals and results.

The value is added by the improvement of
productivity, processes, team members, advertising,
and by the increase on the number of customers,
quality of customers, fleet quality, cost reduction,
income increase, agility on decision making, strength
of our values, in short words, everything we can
translate into efficiency, processes and results
improvement.

Exceptional results are obtained by a constant and
disciplined management.

We will pay special attention to costs rationalization, by
strengthening an austerity culture.

Our management model, previously based in cash
flow, is based today in value management.

The brand strengthening is one of the traditional
ways to add value. To achieve this, we will try to
perform transactions and establish partnerships
which generate value to the brand and strengthen
the company’s image.

We will be an admired Company if we have a
continuous growth and excellent profitability.

We will always be very critical about our strategies
and processes and we will search the best
practices through a constant benchmarking.
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CODE OF ETHICS

Code of Ethics

Code of Ethics

Introduction

Localiza, comprised by the corporation and franchisees
which make its business foundation, is a company
focused on the huge transformations that our society
is experiencing. The speed of such evolution has
brought a variety of consequences for all areas, moods
and customs, and the ethical behavior is a personal
and professional need for all organizations.
In this quick changing environment, where we live
with aspirations and conflicts of interest on a daily
basis, the need of establishing a coherent pattern of
reference, adapted to a new business culture, with
a focus on the customer and the appreciation of the
individual, has taken us to the elaboration of this Code
of Ethics.
This Code recognizes our organization as a socially
responsible Company well integrated into all countries
and locations where it acts, turned into long
term sustainability and with a focus on long term
relationships with its diversified public.
Its goal is to correctly respond to the demands of a
more agile and complex globalized market.
We are striving on keeping our perpetuity. An
exemplary ethical posture is one of the foundations
in this process. Thus, we share this Code of Ethics
with everyone. We are not trying here to establish final
rules for all situations, but to offer coherent patterns
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of ethical behavior as a guideline that leads to a
conduct for all of us and for the organization, on the
way of a continuous and larger personal and business
integration.
It depends on all of us and from each one of us,
that the reference patterns herein described come
to translate into an homogeneous culture, bringing
together a fair treatment, with equality and eligibility
in all Localiza relationships with its employees,
stockholders, suppliers, partners, competitors and the
community in general.
This Code of Ethics does not end here. It will be
periodically reviewed and modified according to the
changes in our organization, in the market and in the
society.
If you have any questions related to some attitude,
behavior, situation or a special issue, that is not
partially or totally covered by this Code, contact the
Ethics Committee for assistance.
If you want to receive more copies of this Code
of Ethics, contact the Communication Manager in
Belo Horizone City, State of Minas Gerais, Brazil –
(55 31) 3247-7879 – or send an e-mail to
ascom@localiza.com.

Organization reputation

Our reputation is, and will always be, one of the main
factors for our success and perpetuity.

by high ethical standards, providing trust to our
customers, employees and community in general.

It also reflects the quality of our products and
services, the excellence of our employees and our
professional and business ethics.

Localiza respects its commitments and cares about
ethical commercial relationships.

Thus, we wish to maintain and enhance our position
of a straightforward or incorrupt company, guided

Code of Ethics

Code of Ethics

Working environment

We want to provide the best working environment
for all people, sharing our general social concerns
and the principles of non-discrimination for race,
nation, sex, color, religion and age and promoting
the diversity.
It is all our employees function the striving to
implement improvements and keep a clean, healthy,
organized, productive and safe working ambient.
Therefore, we will not accept manifestations of
prejudice and discrimination, comments about any
kind of conduct which may cause embarrassing,
harassment, intimidation nor any kind of harmful or
offensive action on the workplace.

We appraise the personal and professional
development of our employees, as well as the
commitment with a high level performance and with
policies of rewarding which privilege the employee's
productivity and participation in the Company’s
revenues;
The counseling of employees who have made any
mistake while performing their duties, is one of the
Company’s values. Punishments will only occur after
the re-counseling, or in cases of serious violations or
in re-incidence of absences. Punishment comprises
disciplinary notes, suspensions or lay-off. However,
in all circumstances, the employee dignity will be
preserved.

Personal conduct

We want you to be proud of working with us, and be
capable of transmitting that.

our activities and business, existing or in potential,
and the company’s name and image.

The Company will do anything to make you express
the pride of working here, in any environment or
occasion, understanding that each one of us performs
an important role on the Company’s reputation.

• the use of the Company’s cars, no matter the reason,
with or without justification, for personal use.

We must pay attention to our personal and professional
conduct inside and outside the Company and to the
concept people may form about our integrity.
We must remember that those are the people who
will decide if we are trustworthy. This means that we
are expected to act honestly, impartially, consciously
and in a transparent way and be committed to the
Company, respecting its values and culture.
It will not be accepted:
• attitudes that cause disturbs or do not contribute to
the improvement of the organizational environment.
• the use of the company prestige or its commercial
conditions with suppliers on selfbenefit.

It is your responsibility not to neglect the knowledge
of the occurrence of illicit acts or actions which might
harm our integrity.
The Company constantly provides training, recycling
and training for its employees. It is up to the
employees to participate in all events for which he/
she has been invited, and, in case of an eventual
absence, he/she must justify it to his/her superior
and to the event organization. Similarly, it is also
expected from the employee to express his/her
opinion on the event evaluation, questionnaires, and
frequently performed surveys.
The Company reserves the benefit of doubt to all
its employees, in other words, each employee is
innocent and the Company will support him/her, until
definitely proven guilty.

• the use of any good of the company, no matter the
reason, with or without justification, for personal
use. The Company’s goods include installations,
computer equipments, office material, tools,
furniture, utensils, and also concepts, strategies
and operational plans, as well as information about
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Preservation of the patrimony

The Company’s patrimony must only be used in its
business activities, and cannot be used for personal
or third party advantage, except for previously
approved cases.

The employee is not allowed to acquire goods from
the Company in privileged conditions, with the
commercial purpose of selling it.

Brand
The brand is the Company’s most important
patrimony. The brand must be correctly used,
because it is Company’s symbol mainly recognized
by the market.

Whenever you see that the brand is being misused,
or used without the proper maintenance, contact
the competent area.
Do not allow jokes with the brand.

The brand is not only the design, but it is also the
colors, the architectural and installation patterns,
the sound, the placards, the uniforms and all
symbols which recalls the Company’s image.
Its representations must be preserved by being
correctly used and always in proper conditions.
The brand usage and promotion can only be
performed in documents, promotional pieces,
facilities and in communication means, according
to the standards defined by the responsible area.

We expect that our employees seek to preserve
the brand reputation, its products and services
and its know-how, as well as actions to strengthen
its integrity, while performing their functions or in
external relationships. In case of any doubt about
the brand usage and maintenance, please contact
our Communication sector.
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Preservation of the patrimony

Preservation of the patrimony

Know-how and information

Information technology

Know-how is the knowledge of the Company’s
processes and should not be propagated or transferred
to third parties, without previous authorization. The
information, intellectual property and the knowledge of
Company’s technical, commercial and administrative
management, applied in our business, such as
list price table elaboration, contracts with clients,
contracts of franchising, contracts with suppliers,
commercial partners or financial institutions,
techniques of maximization for the use of fleets,
manuals of procedures, management practices and
everything related to our performance constitute our
know-how.
In general, the use, distribution and propagation
of information must be democratized within the
Company. The confidentiality and secrecy criteria
will be used only in special cases. The database
of our customers is a valuable patrimony for the
Company, and thus, it shall be treated accordingly.
It is the employee obligation to keep the secrecy
of confidential information he or she has gained
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knowledge of. Irregularity on the achievement,
usage or propagation of information must be
communicated to your immediate superior.
The information about current and former employees
is confidential and will only be supplied with previous
authorization and communication, except for the
cases stipulated by law. The information necessary
to the proper development of daily functions will be
provided with honesty and precision.
Agility and readiness on supplying information is our
obligation. Information deliberately left incomplete
and false statements constitute an unacceptable
practice.
It is not permitted the use of the Company’s privileged
information in self benefit or for third parties.

To keep the Company’s patrimony also means to
care about computer equipments, softwares, data
and information. They are part of the Company’s
patrimony and must be protected against
damages, losses, stealing, copies, changes or
unauthorized access.
The Company expects all employees to keep secrecy
about the information to which he or she has gained
access and be responsible for the delivery or storage
of such information in the computer system.
Each employee who has gained access to the
information network will receive an identification
code (user) and a personal password, which
may be modified by the own employee. They
are both personal and confidential. The usage of
the information network is responsibility of each
employee, as well as everything registered within the
Information System in his identification code.
It is all employees obligation to take care that
no equipment be used for the development of
activities which are not linked to the activities the
employee develops for the Company. It is expected
from the employee not to use the Company’s
resources to intentionally propagate any kind of
virus, spy programs, programs to remotely control
other computers, among others.

Only certain employees are authorized to mention
the Company in websites chat rooms, discussion
groups or Internet communities.
It constitutes an undesirable act the propagation of
names of customers and confidential information
in discussion groups, or websites chat rooms in
Internet.
As it is the Company’s interest to keep its employees
well informed, the use of news or services web
sites is acceptable, as long as it does not impair the
network band nor disturb the development of other
jobs.
The download and the use of entertainment softwares
or games, as well as any material considered offensive
are not allowed at the Company.
Aiming to assure the integrity and the security of
information, Localiza reserves the right to inspect
and monitor the use of computer systems and
access any file or message stored, after the previous
approval from the area manager or director in which
the employee is assigned.
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Relationship with the customers

The relationship with our customers must be
focused in order to attend their needs, assure
their welfare and contribute to their success.
Also, it is important:
• to establish a relationship of mutual trust with
the customers;
• provide maximum quality services;
• to keep the customers loyalty;
• to handle all information about our customers
in a careful and secrecy way;
• be punctual and agile while attending a
customer;
• to do our business in a fair way;
• to provide the customer with a high standard
of service;
• never use the competitors as arguments for
sales in anti-ethical or disloyal way;
28

• to use a communication based in true
information about our products and services;
• to promise only what the Company can provide,
throughout all aspects of our relationship,
including scheduled meeting, reservations,
discounts and negotiated prices, returning
period and other commitments of any nature,
except for the case out of our control, which
must be handled with the customer;
• return to the customer eventual values and
objects of his/her property left behind by
the same or by a third party, in the cars and
inside the Company dependences;
• give the customer the benefit of doubt.

Relationship with shareholder

Localiza is a listed company, committed with good
practices of corporate governance and concerned
about providing high levels of transparency,
conformity, accountability and equality of treatment
for investors and the capital markets in general.

authorization of any kind, propagate, personally or
by a third person, privileged information to anyone,
before its publication in the market, shall inform such
act immediately to the Investor Relations Director, so
he/she can take the correct measures.

Employees who have knowledge of any information
which may be classified as “Relevant Fact” must
immediately communicate, by written, to the
Investor Relations Director, so he/she can, by his
turn, take the necessary measures to divulge such
information.

The employees must also:

The employees must keep secrecy about relevant
facts to which he/she has gained access, due to
his/her position or function, and assure that his/
her subordinates and third parties do the same, in
solidarity terms in case of non-observance.

• not use the information to obtain, directly or
indirectly, for himself/herself or for a third party,
any monetary advantage, including purchases or
sale of securities values issued by Localiza;
• integrally and without limitation, indemnify
Localiza or other people for all losses which
comes to happen in direct or indirect terms in
consequence of such non compliance.

Relevant facts must not be discussed in public.
The employee, who inadvertently or without
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Relationship with suppliers,
partners and financial institutions

We consider suppliers, partners and financial
institutions, the allied organizations, committed to
our Company, that contribute for the exercise of our
business activity and collaborate in the development
and commercialization of our products. With them
we will establish a long-term relationship, based in
respect and mutual trust.
When negotiating with our suppliers, partners and
financial institutions, independently of exclusivity,
of its size and being or not our customers, we
recommend:
• be impartial and fair when choosing suppliers,
partners and financial institutions;
• respect and fulfill the agreements signed;
• create only expectation which can be totally fulfilled;
• do not accept negotiations requesting anticipated
payments.
We will make all efforts for that our suppliers will not
make use of compulsory or child labor.

Gifts and presents

Also, you must observe that:

Receiving gifts

• even if the transaction has been fair for the parts
involved, it is not acceptable that any person
involved in the process obtains personal benefits/
advantages from this transaction;
• it is essential that all parties involved be convinced
that was a fair treatment, throughout the whole
process;
• we shall avoid actions which may be misunderstood
or which may arise from questionable behaviors;
• changes of signed agreements may only be
performed after the communication and the
authorization from our partners, suppliers and
financial institutions;
• in the relationships with our partners, suppliers
and financial institutions, you may receive gifts and
promotional discounts, as long as they result from
processes of promotion or discount bonuses for
natural persons and for general use;
• outsourced hiring, including contractors, of relatives
or close friends, must first obtain a previous
approval from the Board.

The Company does not recommend that you, or any
member of your family, ask or accept from suppliers,
partners or customers, any amount of money, gifts
or favors, which may or might be interpreted as
connected to our business relationship with such
supplier, partner or customer.
Any insinuation about the personal needs which may
be provided by the supplier, partner or customer,
with money, gifts or favors, represent an obscured
behavior. You can only receive gifts without any
commercial value, and which make part of a
communication strategy from the customer, partner
or supplier, or which are widely distributed and are
often offered to all people with commercial relations
with the partner, customer or supplier.

You can only accept invitation for luncheons,
dinners or social, cultural or sports events when
this practice is considered a usual commercial
practice from the supplier, partner or customer.
In this case, keep your superior informed.

Giving present
Similarly, all our employees will only give the
customers, suppliers and partners, gifts which are
part of our communication strategy, manufactured
in large scale, without commercial value, which do
not promote vicious behavior, and do not cause
any moral, health or environmental damage, and
will offer luncheons, dinners and tickets for shows
and events which are within the acceptable limits
covered by our usual business practices.

Whenever you receive a present or a benefit worthing
more than US$ 100, you must communicate it to
your immediate superior.
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Relationship with the press

Localiza recognizes the importance of the media
to strengthen its image and respects the efficiency
of the communication means with their audiences.
For this reason, Localiza supports a transparent,
objective and clear relationship with the press,
by contributing with the access to the information
by the press. It understands the responsibility
and the commitment related with the information
broadcasting before its customers, shareholders
and the community.

responsibility. Eventually, assigned employees may
give information, with the previous authorization
and the guidance of the Communications Manager.
The employees who have publicly participated in
any means of communication, giving interview,
publishing articles or any other form of manifestation,
shall not speak on behalf of the Company and shall
be careful to not demonstrate that his/her personal
opinion reflects Localiza’s opinion.

Respect of the laws and
governmental regulation

We operate in competitive markets, complying with
the local laws and governmental regulations for
each country where we act. In case of disagreement
with the present legislation, we will search for
judiciary support and legal means to defend our
patrimony.

The Company tries to avoid any political parties’
involvement.

The Company follows the free market and free
competition principles, respecting the interests and
the culture of each community where it operates.

We expect that each employee be a conscious
and compliant citizen with the laws in the country
where he/she lives and/or operates.

Eventual contributions to candidates or parties can
only be performed if allowed by the Law, without
involving the company’s brand.

The disclosure of information to the press/media
is the Communications Manager and the Board’s

Relationship with the competitors
We must keep an honest relationship with our
competitors, observing that:
• these companies might have more than one type
of relationship with us, as a supplier, a customer, a
competitor or a partner. It is important to understand
the several kinds of relationships keeping the correct
attitude to each kind of relation.
• such relationships demand a special care, in
order to keep us in an ethical way with the
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Company itself, and we must avoid discussing
prices, terms, conditions, information, plans about
a certain product, marketing, market surveys and
studies performed by ourselves, and plans for the
future. Try to avoid taking part in any possible activity
on this matter;
• obtain an information from the competitor is not
unusual. Such fact is a normal commercial activity
and it is not anti-ethical, as long as the information
is obtained in a not obscured way.
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Conflict of interest

At each new day, our professional and personal lives
are more integrated. Because of this, we must pay
attention to avoid the arising of conflicts of interests,
which can occur if you are involved in activities or
promoting issues of your personal interest which are
contrary to the Company’s interests.
Such undesirable acts are as follows:
• to keep, directly or indirectly through the spouse,
sons or first degree relatives, participations and/
or interests in any institution which may be
benefited, as it has some kind of business
relations with the Company or to a competitor
of the same;
• to perform service of any nature for other
organizations, direly or indirectly remunerated,
which conflicts with our interests, except in
cases of previous approval;
• to obtain direct or indirect privileged financial
benefits in institutions which have commercial
relations with us;
• to accept, directly or indirectly, money or
valuable objects from any person or entity which
is, or might be, interested in creating a business
relationship with the Company;
• to supply to competitors or any third party reserved
information about customers, policies of pricing,
commercial, economic or financial plans.
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• to re-pass to any third party, in an unjustified
way, the benefits exclusively offered to the
Company’s employees;
• to omit the existence of a spouse or first degree
relatives, or people close to you, working or
assigned in important positions in the Company,
or which may influence the decisions which
affect the business, or working in a competitor’s
company, supplier of products and/or services or
our partner. Such fact must be communicated
to your immediate superior, and registered in
your term of commitment.
• make an incorrect use of reserved information
from the organization, or compete in a disloyal
way with the Company after your disengagement
with it.
• to obtain or to propitiate to any third party
incomes of personal character to close
commercial agreement;
• to use the Company’s resources (know-how,
facilities, equipments, supplies, information and
others) in self benefit or in benefit of a third party
without authorization;

It is not characterized as a conflict of interests
your participation in charity, philanthropic, civic,
religious, political, social or cultural organizations,
whose activities do not demand dedication during
your work journey. The employee, performing any
of the above stated activities, must make clear that
performs such activities in a particular character,
and never make usage of the company’s name.

We will not hire former employees from the
competitors, with less than two years of
disengagement and, in this case, the hierarchical
superior must be consulted. Similarly, we expect that
former employees do not work for the competitors,
until two years after their disengagement.

Communication of irregularities

Our culture, values and attitudes are being widely
disseminated, which makes easier for you to know
the foundations of our ethical conduct and receive
the existence of possible anti-ethical attitudes.
It is essential that any and all unethical issues be
immediately communicated.
There are at the Company means for you to
communicate such facts. You must look for
your immediate superior or superior leaderships,
directors or even the presidency, if it is the case,
according to your trust or convenience.

You
can
also
use
the
e-mail
comitedeetica@localiza.com or send a letter to the
Communications Manager, identifying yourself or not.
Always be aware that you are personally responsible
for the maintenance of our ethical standards.
All communications of irregularities will be
confidential, without harm or retaliation to the
person who has sent it.

• to perform, inside the company’s facilities, union,
political and/or religious activities not assured by
the Constitution or collective agreements.
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Term of Commitment

Questions and other considerations

We are all subject to face some situations in which the
ethical aspect is not clearly demonstrated. These are
what we call ethical dilemmas. This usually happens
when there are two or more acceptable opinions or
true interests in conflict and we don’t find a solution
which might be the correct option.
In such cases, and for situations not covered by
this Code of Ethics, we cannot just accept the
existence of these cloudy areas. Conversely, we must
deeply investigate all aspects involved, identifying
and evaluating each one of the points of view and
conflicting interests, always searching for a solution in
which the best ethical alternative prevails.

If you have any doubt about the solution to be applied,
thinking that you found a situation like that, ask for the
help of your immediate superior or other person in the
Company who you identify as competent to deal with
the issues in question.
Always remember that our trust in our internal and
external relationships is an essential condition to our
integrity and, because of this, your concern to the
prevention and correction of conflicting situations is
important.

I have received the “Code of Ethics” and have full knowledge of the values of the company.
After a careful reading and understanding, I agree with the guidelines established in such
Code. I am conscious that my responsibilities and attitudes must be oriented, at all time, by
the highest professional and personal ethical patterns, stated in this Code.
I am aware of any non-compliance can lead to disciplinary actions or even my dismissal from
the Company. In case of questions while performing my duties, I will look for my immediate
superior to discuss it. This “Term of Commitment”, signed by me, is now an integral part of
my signed working contract.

,

Employee signature
Legible name
Area

36

37

Term of Commitment

I have received the “Code of Ethics” and have full knowledge of the values of the company.
After a careful reading and understanding, I agree with the guidelines established in such
Code. I am conscious that my responsibilities and attitudes must be oriented, at all time, by
the highest professional and personal ethical patterns, stated in this Code.
I am aware of any non-compliance can lead to disciplinary actions or even my dismissal from
the Company. In case of questions while performing my duties, I will look for my superior
immediate to discuss it. This “Term of Commitment”, signed by me, is now an integral part
of my signed working contract

,

Employee signature
Legible name
Area

40
solution

